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significance 
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standard normal distribution 102-5, 
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tables 242 
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Statistical Analysis System (SAS) 251 
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and statistical inference 115-36 
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and hypothesis testing 138-58 
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Statistical Package for the Social 
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distribution 132 
tables 243 
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2024 
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time series 216, 226 
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multiplicative mode1 217, 227 
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variable 
continuous 3, 9-10 
dependent l81 
discrete 3, 9 
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random 90, 111 

variance 
pooled samples 151-2 
population 43-6, 49 
sample 43-6, 49 

variation 
coefficient of 46-7, 50 
explained 192 
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Venn diagrams 72, 74 

warning limits 154 
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59-60, 64 
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57-9, 64 
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Yates' continuity correction factor 165, 
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Z statistic 103 
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